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Figure 2: Logic Model of MBS Intervention



uptos days | RN r-7¢ (15
Media 19 31 a1 8
wpo o N -5 6%
dinicial | 16 a » 8 4 zemontns | - :0 v
s12months [N
Social network | 8 a7 31 g 3
more than 12 months [l n-8 220)
0% 20% 0% 60% 20% 100% n= 0 50 oo 150
uptoS days Mupto1month M2-6 months M6-12 months @ more than 12 months menrolled Wdeclined W excluded

Figure 3: Screen times by recruitment route and recruitment outcome
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